
HOW TO GIVE AWESOME 
PRESENTATIONS – #SHOWCASE

WHAT CAN YOU DO TO 
PREPARE FOR THIS SESSION?

WHAT ACTION SHOULD YOU 
TAKE AFTER THIS SESSION?

WORKSHOP #6

A powerful presentation can leave your audience feeling inspired, ready to take action 

and support your cause. How can you communicate your idea effectively to others? 

How can you craft a compelling story, and present that to an audience via public 

speaking? This workshop is a chance to explore these big questions, build your 

toolkit, practice, and start to plan your presentation for the local Showcase event.

Read the key concepts on the back of this page. 
 
Think about people you know who are awesome 
at public speaking and presenting. What is it 
about their style that you like? How do they hold 
themselves? What tools or techniques do they use? 

Think about your experience on the programme so 
far, and the project(s) you’ve been involved in. What 
are the most compelling parts of this story, and 
how could you present this in an effective way?

Work as a team to further develop your presentation 
for the local Showcase event.

Get really clear on the story you’re telling – 
especially the beginning and the end. How do you 
want your audience to feel? Is there any particular 
action you want them to take? Have a clear plan on 
what you want to present, and how you’ll present it.

Practice. practice. practice. Ask your peers, or your 
Coach if you can practice in front of them.

1.

2.

3.

•	 Learn about effective communication 
and storytelling techniques, with tools 
and tricks that can help you engage 
and inspire your audience.

•	 Develop your presentation skills, with 
a particular focus on developing your 
presentation for the local Showcase 
event.

•	 Learn about public speaking, and 
practice this in small and large 
groups.

LEARNING OUTCOMES



WHY STORYTELLING?

WHO’S YOUR AUDIENCE?
STORYTELLING ESSENTIALS

WHAT ARE YOUR GOALS?

When designing your presentation, it’s really useful 
to think about what the goal or outcome is that 
you’re trying to achieve, and work backwards from 
there. The goal(s) should directly relate to your 
project. Your goals might also determine who you 
really want to be in the room when you present. For 
example, if your goal is to raise $5,000 to build a 
new skatepark and you’ve already prototyped this 
and learnt some really valuable insights that the 
community really want this, who are the key people 
that could help to make this a reality? What do you 
want from them? Can you get them in the room?

Storytelling is powerful. Stories are how we’ve 
passed down knowledge through generations. Back 
in the day this might have been around the campfire. 
Now, the tools and technology we have at our 
fingertips give us a range of ways to tell stories.  
A presentation is a form of storytelling. 
 
Stories can move us emotionally. Stories can 
inspire action. They can shape our attitudes, our 
behaviours, and culture. The stories we tell can 
define who we are as a community, and as nation.

When thinking about the story and how we might tell 
it to have the greatest impact, it’s really important 
that we think about who our audience is. For 
example, presenting (or telling a story) to a room 
full of primary school aged children would be very 
different than presenting to a room full of politicians 
and government officials. By understanding who 
might be in the room (and who we want in the room), 
we can work to tailor our presentations to ensure 
that they are as relatable and relevant as possible.

•	 Every story has a beginning, middle and an end.  
You might want to start with the end in mind, 
and how this relates to your main goal for the 
presentation. Could you end with an ask?

•	 Framing is everything. Even though a million 
things might have happened on your journey, the 
audience only needs to know certain things. What 
you choose to leave it is just as important as what 
you include. Ask yourself, why should they care?

KEY CONCEPTS FOR THIS WORKSHOP

M WORKSHOPS (W) & EVENTS (E)

PROGRAM SUMMARY

www.inspiringstories.org.nz/future-leaders
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As well as what’s on this 
page, check out the website 
for useful links and videos to 
support your learning. Go on – 
push yourself. Go further!

GEEKING OUT?

The Future of [Our Community] (W)

Exploring the big opp’s & challenges (W)

Ideas to make a difference in our community (W)

Making it real – prototyping and testing ideas (W)

How to design for sustainability (W) 

Attend Festival for the Future (E)

Refine & further develop your project (W)

How to give awesome presentations (W)

The Showcase (E) 

Your future: pathways post-programme (W)


